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Overview - IFRS 15 Revenue from Contracts with Customers
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IFRS15 creates a single source of revenue requirements for all entities in all industries and represents a significant change from 
legacy standards. It has replaced all of the legacy revenue standards and interpretations in IFRS, including IAS 11 Construction 
Contracts, IAS 18 Revenue, IFRIC 13 Customer Loyalty Programmes, IFRIC 15 Agreements for the Construction of Real Estate, IFRIC 
18 Transfers of Assets from Customers and SIC-31 Revenue – Barter Transaction involving Advertising Services.

The new revenue standard aims to:

• remove inconsistencies and weaknesses in the legacy revenue recognition literature;
• provide a more robust framework for addressing revenue recognition issues;
• improve comparability of revenue recognition practices across industries, entities within those industries, jurisdictions and 

capital markets;
• reduce the complexity of applying revenue recognition requirements by reducing the volume of the relevant standards and 

interpretations;
• provide more useful information to users through expanded disclosure requirements.

IFRS15 was endorsed by the EU in September 2016 and is effective for annual reporting periods beginning on or after 1 January 

2018.



Business model and areas of impact
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Products Earnings Impact?



Summary of Financial Impact
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Group billings (£m) Group revenue (£m) Operating profit (£m) Profit before taxation (£m) Dividends per share (p) Total basic earnings per share (p)

372.9

385.0

404.5

412.8

2015
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2017

2018

As originally reported
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As originally reported
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As originally reported
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Summary of Financial Impact
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31 March 2018

Impact on the statement of profit or loss:

Revenue Cost of sales Taxation Profit after tax

£'000 £'000 £'000 £'000

As reported at 31 March 2018 296,188 (264,490) (2,450) 10,409

IFRS15 adjustment (185,134) 184,862 52 (220)

Restated at 31 March 2018 111,054 (79,628) (2,398) 10,189

30 September 2017

Impact on the statement of profit or loss:

Revenue Cost of sales Taxation Profit after tax

£'000 £'000 £'000 £'000

As reported at 30 September 2017 74,703 (68,416) 298 (1,273)

IFRS15 adjustment (44,151) 43,800 67 (284)

Restated at 30 September 2017 30,552 (24,616) 365 (1,557)

31 March 2017

Impact on the statement of profit or loss:

Revenue Cost of sales Taxation Profit after tax

£'000 £'000 £'000 £'000

As reported at 31 March 2017 310,927 (280,758) (2,452) 9,899

IFRS15 adjustment (191,290) 190,814 91 (385)

Restated at 31 March 2017 119,637 (89,944) (2,361) 9,514



Summary of Financial Impact
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31 March 2016

Impact on the statement of profit or loss:

Revenue Cost of sales Taxation Profit after tax

£'000 £'000 £'000 £'000

As reported at 31 March 2016 302,545 (274,060) (2,169) 9,688

IFRS15 adjustment (201,989) 202,030 (8) 33

Restated at 31 March 2016 100,556 (72,030) (2,177) 9,721

31 March 2015

Impact on the statement of profit or loss:

Revenue Cost of sales Taxation Profit after tax

£'000 £'000 £'000 £'000

As reported at 31 March 2015 293,329 (265,966) (2,434) 8,499

IFRS15 adjustment (207,560) 206,773 150 (637)

Restated at 31 March 2015 85,769 (59,193) (2,284) 7,862

1 April 2014

Opening Balance Sheet

Trade and other Trade and other Tax receivable / Retained

receivables payables (payable) earnings

£'000 £'000 £'000 £'000

As reported at 1 April 2014 10,071 (62,355) (1,259) (13,606)

IFRS15 adjustment 98 (3,334) 615 (2,621)

Restated at 1 April 2014 10,169 (65,689) (644) (16,227)



Adoption Methodology and Process
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There are two transition options available under IFRS15

• Full retrospective method – entities apply IFRS15 as if it had been applied since the inception of all its contracts with customers; or
• Modified retrospective method – entities apply the standard retrospectively to only the most current period in the financial 

statements.

What approach did we take and why?

• The full retrospective method so we could provide fully restated prior year comparatives giving full historical trends on the new 
accounting basis.

The process was structured with dedicated resource and thorough review

• Disclosure of impact in last year’s annual report

• Steering committee set up to lead the project

• Specialist dedicated project manager

• EY, our auditors have brought forward a number of their audit procedures over the transitional adjustments. Those procedures have 
not highlighted any issues and we would not expect any changes to those figures.



Overview – Core principles of the standard

Step 1 Identify the contract(s) with a customer

Step 2 Identify the performance obligations in the contract

Step 3 Determine the transaction price

Step 4 Allocate the transaction price to the performance obligations in the contract

Step 5 Recognise revenue when (or as) the entity satisfies a performance obligation

The standard describes the principles an entity must apply to measure and recognise revenue and the related cash flows. 
The core principle is that an entity recognise revenue at an amount that reflects the consideration to which the entity 
expects to be entitled in exchange for transferring goods or services to a customer.

The principles in IFRS15 are applied using the following five steps:
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Core principles of the standard

• When more than one party is involved in providing goods or services to a customer, the standard requires an entity to determine whether it 
is a principal or agent in these transactions by evaluating the nature of its promise to the customer.

• An entity is a principal (and, therefore, records revenue on a gross basis) if it controls a promised good or service before transferring that 
good or service to the customer.

• An entity is an agent (and, therefore, records as revenue the net amount that it retains for its agency services) if its role is to arrange for 
another entity to provide the goods or services.

Step 1 Identify the contract(s) with a customer

Step 2 Identify the performance obligations in the contract

Step 3 Determine the transaction price

Step 4 Allocate the transaction price to the performance obligations in the contract

Step 5 Recognise revenue when (or as) the entity satisfies a performance obligation

Conclusion for Park For in house vouchers, cards and e-codes, Park acts as an Agent in exchange for a service fee.  The fee is 
earned from the Retailer (Principal) when a consumer redeems the voucher, card or e-code at a Retailer.
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• At the start of a contract the entity should assess the goods or services that have been promised to the customer and identify the performance 
obligation. The goods or service are either distinct, or a series of goods and services. They are distinct if the customer can benefit from the 
goods/service in their own right or with other readily available resources; and the entity’s promise to provide the goods/service is separately 
identifiable from other promises in the contract. The obligation would not be identifiable if, for example, the entity provided a service of 
integrating the goods/service with others or were highly interdependent on others.

Conclusion for Park The service of retailer redemption is separately identifiable as stated in the contract with our customers.

Core principles of the standard
Step 1 Identify the contract(s) with a customer

Step 2 Identify the performance obligations in the contract

Step 3 Determine the transaction price

Step 4 Allocate the transaction price to the performance obligations in the contract

Step 5 Recognise revenue when (or as) the entity satisfies a performance obligation
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• The transaction price reflects an entity's expectations about the consideration to which it will be entitled to receive from the customer. 
If the consideration promised in a contract includes a variable amount, an entity shall estimate the amount of consideration to which 
the entity will be entitled in exchange for transferring the promised goods or services to a customer.

• An amount of consideration can vary because of discounts, rebates, refunds, credits, price concessions, incentives, performance 
bonuses, penalties or other similar items.  The promised consideration can also vary if an entity's entitlement to the consideration is 
contingent on the occurrence or non-occurrence of a future event.

• Before it can include any amount of variable consideration in the transaction price, an entity must consider whether the amount of 
variable consideration is constrained. The constraint is aimed at preventing the over-recognition of revenue (ie the standard focuses on 
potential significant reversals of revenue).  The standard requires an entity to include in the transaction price some or all of an amount 
of variable consideration estimated, only to the extent that it is highly probable that a significant reversal in the amount of cumulative 
revenue recognised will not occur when the uncertainty associated with the variable consideration is subsequently resolved.

• In making this assessment, an entity is required to consider both the likelihood and the magnitude of the revenue reversal.

Conclusion for Park The transaction price for Park is the service fee received from a retailer net of discounts plus breakage.
Vouchers, cards and e-codes may be partially or fully redeemed, and the unused amount at expiry is 
referred to as breakage. Park will recognise breakage as variable consideration and only recognise it as 
revenue when it is highly probable it will occur.

Core principles of the standard
Step 1 Identify the contract(s) with a customer

Step 2 Identify the performance obligations in the contract

Step 3 Determine the transaction price

Step 4 Allocate the transaction price to the performance obligations in the contract

Step 5 Recognise revenue when (or as) the entity satisfies a performance obligation
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• The standard’s allocation objective is to allocate the transaction price to each performance obligation (or distinct good or service) in an amount 
that depicts the amount of consideration to which the entity expects to be entitled in exchange for transferring the promised goods or services 
to the customer.

Conclusion for Park Park offer a single performance obligation (the service of retailer redemption) within the customer 
contract.  The transaction price is therefore allocated in full to that performance obligation.

Core principles of the standard
Step 1 Identify the contract(s) with a customer

Step 2 Identify the performance obligations in the contract

Step 3 Determine the transaction price

Step 4 Allocate the transaction price to the performance obligations in the contract

Step 5 Recognise revenue when (or as) the entity satisfies a performance obligation
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• Under IFRS15, an entity only recognises revenue when it satisfies an identified performance obligation by transferring a promised good or 

service to a customer.  A good or service is considered to be transferred when the customer obtains control.

Conclusion for Park Revenue will be recognised when the redemption activity at the retailer takes place.

Core principles of the standard
Step 1 Identify the contract(s) with a customer

Step 2 Identify the performance obligations in the contract

Step 3 Determine the transaction price

Step 4 Allocate the transaction price to the performance obligations in the contract

Step 5 Recognise revenue when (or as) the entity satisfies a performance obligation



Impact by product – In House Vouchers
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Service fees

• The group earns service fees from redeemers of its vouchers and as such acts as an agent of the redeemer.  Under IFRS15, these fees will be 
disclosed as revenue. The group will recognise service fees from its vouchers at the point when the voucher is redeemed with another entity 
(ie spent with a retailer). Currently it recognises this as revenue at point of despatch.

Breakage

• Where the group expects to be entitled to a breakage amount, this will be recognised as revenue in proportion to the pattern of redemption 
used to recognise service fees. Breakage amounts represent a form of variable consideration, therefore when estimating any breakage amount, 
the group will consider the constraint on variable consideration.  That is, the group will not recognise any estimated breakage amounts until it 
is highly probable that a significant revenue reversal will not occur. Currently it recognises breakage as a reduction in cost of sale at point of 
despatch.

• The provision made in respect of unredeemed vouchers will continue to be calculated by estimating anticipated amounts payable to retailers 
on redemption and the expected timing of payments.  The key estimates used in deriving the provision include the future service fees paid by 
retailers, interest rates used for discounting and the timing and amount of the future redemption of vouchers.
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Impact by product – In House Vouchers

2

Discounts

• Discounts provided to clients also represent a form of variable consideration and will therefore be recognised in revenue. Discounts will also be 
recognised in proportion to the pattern of redemption used to recognise service fees. Currently they are netted against revenue at point of 
despatch.

Agents' commission

• Commission paid to agents in the Christmas Savings business are incremental costs of obtaining a contract and will initially be recognised as an 
asset. Commission costs will subsequently be recognised in cost of sales, in proportion to the pattern of redemption used to recognise service 
fees.

Prepaid costs and deferred revenue

• As described above, service fee and breakage revenue and discount and commission costs will be deferred until vouchers are redeemed.  These 
prepaid costs and deferred income will not be discounted to take into account the expected timing of redemption as the impact is not 
considered to be material.

16



In House Vouchers Summary
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Current treatment IFRS15 Treatment

Revenue Face value on despatch Service fee on redemption

Discount Netted against revenue on despatch Netted against revenue on redemption

Agents Commission Cost of sales as incurred Cost of sales on redemption

Breakage Cost of sale on despatch Revenue on redemption



Impact by product – In House Cards & e-codes
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Service fees

• The group earns service fees from redeemers of its flexecash® cards and e-codes and closed loop Mastercards and as such acts as an agent of 
the redeemer. Under IFRS15, these fees will be disclosed as revenue. The group will recognise service fees at the point when the card or e-code 
is redeemed with another entity (ie spent with a retailer).

Card fees

• The group earns card fees from cardholders.  These will be disclosed as revenue at the time the fee is levied.

Breakage

• Breakage is earned on corporate gifted cards and e-codes where the end user has no right of redemption for cash. Where the group expects to 
be entitled to a breakage amount, this will be recognised as revenue in proportion to the pattern of redemption. Breakage amounts represent a 
form of variable consideration, therefore when estimating any breakage amount, the group will consider the constraint on variable 
consideration.  That is, the group will not recognise any estimated breakage amounts until it is highly probable that a significant revenue 
reversal will not occur. 

• The provision made in respect of unredeemed corporate gifted cards and e-codes will continue to be calculated by estimating anticipated 
amounts payable to retailers on redemption and the expected timing of payments.  The key estimates used in deriving the provision include the 
future service fees paid by retailers, interest rates used for discounting and the timing and amount of the future redemption of cards and e-
codes.



Impact by product – In House Cards & e-codes
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Discounts

• Discounts provided to clients also represent a form of variable consideration and will therefore be netted against revenue. Discounts will also be 
recognised in proportion to the pattern of redemption.

Agents' commission

• Commission paid to agents in the Christmas Savings business are incremental costs of obtaining a contract and will initially be recognised as an 
asset. Commission costs will subsequently be recognised in cost of sales, in proportion to the pattern of redemption used to recognise service 
fees. 

Prepaid costs and deferred revenue

• As described above, service fee and breakage revenue and discount and commission costs will be deferred until cards and e-codes are 
redeemed.  These prepaid costs and deferred income will not be discounted to take into account the expected timing of redemption as the 
impact is not considered to be material.



In House Cards & e-codes Summary
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Current treatment IFRS15 Treatment

Service Fee Revenue Service fee on redemption Service fee on redemption

Card Fee Revenue Card fees as levied Card fees as levied

Discount Netted against revenue on redemption Netted against revenue on redemption

Agents Commission Cost of sales as incurred Cost of sales on redemption

Breakage (cards and e-codes 

with no right of redemption)

Revenue on load Revenue on redemption

Breakage (cards and e-codes 

with right of redemption)

Fees recognised on and after expiry Fees recognised on and after expiry



Impact on other products
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Park Travel

• Travel agent redeeming Park vouchers and cards. Park Travel receives commission from a third party agency for each booking.
— Existing revenue recognition: Commission recognised at point of booking.
— Revised revenue recognition: Commission recognised when it is paid by the third party agent.

Partner Income

• Park sells space in its customer marketing materials and receives an income for this.
— Existing revenue recognition: Income is recognised in January following provision of the service.
— Revised revenue recognition: Income is recognised when the service is provided (likely to be preceding August).

Third Party Vouchers, Cards, e-codes and Product (eg hampers, merchandise)

• Park acts as a principal in these transactions and continues to recognise gross revenue when the customer obtains control of the goods.
• No change in accounting policies.

FMI – Brand Engagement Agency

• No change in accounting policies.



Key Impacts - Balance Sheet
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Service fees

• Deferred revenue in respect of service fees will be recognised as deferred income in Trade and other payables.

Breakage

• Deferred revenue in respect of breakage will be recognised as deferred income in Trade and other payables. 

Discounts

• Discounts represent a form of variable consideration and are netted against revenue. The deferred discount cost will therefore be netted 
against deferred income in Trade and other payables.

Agents' commission

• Agents’ commission costs are incremental costs of obtaining a contract.  Deferred commission costs will be recognised as prepayments in Trade 
and other receivables. 

Impact on retained earnings

• As we have adopted the full retrospective method of implementation, we have restated the last four annual P&L accounts and the last five 
annual balance sheets. The impact on the opening balance sheet as at 1 April 2014 is a reduction in retained earnings of £2.6m and a 
corresponding increase in net liabilities. The impact on the opening balance sheet as at 1 April 2018 is a reduction in retained earnings of £3.8m 
and a corresponding reduction in net assets. 



Revised Accounting Policies
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Revenue recognition

Third party retailer vouchers, cards and e-codes and other goods and services: – revenue is based on values invoiced to external customers for 
goods and services and is recorded net of VAT, rebates and discounts after eliminating intra-group sales. Revenue is recognised when the customer 
obtains control of the goods or service. This is usually the date on which vouchers, other goods and services are received by customers. For 
vouchers and other goods, this is normally shortly after despatch. 

Love2shop vouchers, flexecash® cards and e-codes: – revenue is the fees charged to cardholders and service fees receivable from 
retailers/redemption partners, net of discounts given. For Love2shop vouchers and e-codes revenue is recognised when the customer redeems the 
voucher/code.  For flexecash® cards, revenue is recognised when amounts are deducted from values held on cards, ie when cards are redeemed at 
retailers/redemption partners or when charges are levied. For vouchers, e-codes and flexecash® cards where there is no right of redemption for 
cash, revenue also includes an estimate of projected balances remaining on the card at expiry, often referred to as breakage. Breakage will be 
recognised in proportion to the pattern of revenue used to recognise service fees.  Breakage is only recognised when it is highly probable that a 
significant revenue reversal will not occur.

Mastercard: – revenue represents the fees charged to customers and deducted from cards or levied when the card is issued.  Where service fees are 
receivable from redeemers or Mastercard, these are recognised in revenue upon receipt.

Revenue is recorded net of VAT, rebates and discounts.



Revised Financial Statements – Opening Balance Sheet April 2014
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IFRS 15

At

At Revenue 01.04.14

01.04.14 restatement Restated

£'000 £'000 £'000

Assets

Non-current assets

Goodwill 1,320 - 1,320

Other intangible assets 3,790 - 3,790

Investments 8 - 8

Investment Property 193 - 193

Property, plant and equipment 8,433 - 8,433

13,744 - 13,744

Current assets

Inventories 1,557 - 1,557

Trade and other receivables 10,071 98 10,169

Other financial assets 500 - 500

Monies held in trust 57,514 - 57,514

Cash and cash equivalents 14,842 - 14,842

84,484 98 84,582

Total assets 98,228 98 98,326

Liabilities

Current liabilities

Trade and other payables (62,355) (3,334) (65,689)

Tax payable (1,259) 615 (644)

Provisions (37,234) - (37,234)

(100,848) (2,719) (103,567)

Non-current liabilities

Deferred tax liability (294) - (294)

Retirement benefit obligation (1,221) - (1,221)

(1,515) - (1,515)

Total liabilities (102,363) (2,719) (105,082)

Net assets / (liabilities) (4,135) (2,621) (6,756)

Equity attributable to equity holders of the parent

Share capital 3,650 - 3,650

Share premium 6,132 - 6,132

Retained earnings (13,606) (2,621) (16,227)

Non-controlling interests (311) - (311)

Total equity (4,135) (2,621) (6,756)



Revised Financial Statements – P&L 2014/15

25

IFRS 15

Year

Year Disaggregation Revenue to 31.03.15

to 31.03.15 of revenue restatement Restated

£'000 £'000 £'000 £'000

Billings 372,887 - - 372,887

Revenue 293,329 (293,329) - -

Revenue - Goods - 51,469 - 51,469

Revenue - Services - 241,441 (207,560) 33,881

Revenue - Other - 419 - 419

Cost of sales (265,966) - 206,773 (59,193)

Gross profit 27,363 - (787) 26,576

Distribution costs (2,761) - - (2,761)

Administrative expenses (14,914) - - (14,914)

Operating profit 9,688 - (787) 8,901

Finance income 1,246 - - 1,246

Finance costs (1) - - (1)

Profit before taxation 10,933 - (787) 10,146

Taxation (2,434) - 150 (2,284)

Profit for the year attributable to equity holders of the parent 8,499 - (637) 7,862



Revised Financial Statements – Balance Sheet March 2015
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IFRS 15

Year

Year Revenue to 31.03.15

to 31.03.15 restatement Restated

£'000 £'000 £'000

Assets

Non-current assets

Goodwill 1,320 - 1,320

Other intangible assets 3,168 - 3,168

Investments 8 - 8

Property, plant and equipment 8,143 - 8,143

Retirement benefit asset 1,293 - 1,293

13,932 - 13,932

Current assets

Inventories 3,186 - 3,186

Trade and other receivables 11,212 97 11,309

Other financial assets 500 - 500

Monies held in trust 65,728 - 65,728

Cash and cash equivalents 26,333 - 26,333

Assets held for sale 39 - 39

106,998 97 107,095

Total assets 120,930 97 121,027

Liabilities

Current liabilities

Trade and other payables (73,569) (4,119) (77,688)

Tax payable (1,435) 764 (671)

Provisions (43,186) - (43,186)

(118,190) (3,355) (121,545)

Non-current liabilities

Deferred tax liability (273) - (273)

Retirement benefit obligation (2,634) - (2,634)

(2,907) - (2,907)

Total liabilities (121,097) (3,355) (124,452)

Net assets / (liabilities) (167) (3,258) (3,425)

Equity attributable to equity holders of the parent

Share capital 3,650 - 3,650

Share premium 6,132 - 6,132

Retained earnings (9,638) (3,258) (12,896)

Other reserves (311) - (311)

Total equity (167) (3,258) (3,425)



Revised Financial Statements – P&L 2015/16
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IFRS 15

Year

Year Disaggregation Revenue to 31.03.16

to 31.03.16 of revenue restatement Restated

£'000 £'000 £'000 £'000

Billings 385,031 - - 385,031

Revenue 302,545 (302,545) - -

Revenue - Goods - 63,495 - 63,495

Revenue - Services - 238,696 (201,989) 36,707

Revenue - Other - 354 - 354

Cost of sales (274,060) - 202,030 (72,030)

Gross profit 28,485 - 41 28,526

Distribution costs (2,909) - - (2,909)

Administrative expenses (15,176) - - (15,176)

Operating profit 10,400 - 41 10,441

Finance income 1,523 - - 1,523

Finance costs (66) - - (66)

Profit before taxation 11,857 - 41 11,898

Taxation (2,169) - (8) (2,177)

Profit for the year attributable to equity holders of the parent 9,688 - 33 9,721



Revised Financial Statements – Balance Sheet March 2016
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IFRS 15

Year

Year Revenue to 31.03.16

to 31.03.16 restatement Restated

£'000 £'000 £'000

Assets

Non-current assets

Goodwill 1,320 - 1,320

Other intangible assets 3,036 - 3,036

Property, plant and equipment 8,003 - 8,003

Retirement benefit asset 1,390 - 1,390

13,749 - 13,749

Current assets

Inventories 2,182 - 2,182

Trade and other receivables 8,729 131 8,860

Other financial assets 500 - 500

Monies held in trust 75,219 - 75,219

Cash and cash equivalents 32,735 - 32,735

119,365 131 119,496

Total assets 133,114 131 133,245

Liabilities

Current liabilities

Trade and other payables (79,022) (4,113) (83,135)

Tax payable (1,019) 757 (262)

Provisions (44,767) - (44,767)

(124,808) (3,356) (128,164)

Non-current liabilities

Deferred tax liability (181) - (181)

Retirement benefit obligation (1,700) - (1,700)

(1,881) - (1,881)

Total liabilities (126,689) (3,356) (130,045)

Net assets / (liabilities) 6,425 (3,225) 3,200

Equity attributable to equity holders of the parent

Share capital 3,674 - 3,674

Share premium 6,132 - 6,132

Retained earnings (3,070) (3,225) (6,295)

Other reserves (311) - (311)

Total equity 6,425 (3,225) 3,200



Revised Financial Statements – P&L 2016/17
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IFRS 15

Year

Year Disaggregation Revenue to 31.03.17

to 31.03.17 of revenue restatement Restated

£'000 £'000 £'000 £'000

Billings 404,512 - - 404,512

Revenue 310,927 (310,927) - -

Revenue - Goods - 78,827 - 78,827

Revenue - Services - 231,956 (191,290) 40,666

Revenue - Other - 144 - 144

Cost of sales (280,758) - 190,814 (89,944)

Gross profit 30,169 - (476) 29,693

Distribution costs (2,940) - - (2,940)

Administrative expenses (16,348) - - (16,348)

Operating profit 10,881 - (476) 10,405

Finance income 1,472 - - 1,472

Finance costs (2) - - (2)

Profit before taxation 12,351 - (476) 11,875

Taxation (2,452) - 91 (2,361)

Profit for the year attributable to equity holders of the parent 9,899 - (385) 9,514



Revised Financial Statements – Balance Sheet March 2017
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IFRS 15

Year

Year Revenue to 31.03.17

to 31.03.17 restatement Restated

£'000 £'000 £'000

Assets

Non-current assets

Goodwill 2,202 - 2,202

Other intangible assets 2,682 - 2,682

Property, plant and equipment 7,688 - 7,688

Retirement benefit asset 1,827 - 1,827

14,399 - 14,399

Current assets

Inventories 2,632 - 2,632

Trade and other receivables 9,096 140 9,236

Other financial assets 200 - 200

Monies held in trust 83,018 - 83,018

Cash and cash equivalents 34,236 - 34,236

129,182 140 129,322

Total assets 143,581 140 143,721

Liabilities

Current liabilities

Trade and other payables (82,602) (4,599) (87,201)

Tax payable (1,272) 848 (424)

Provisions (46,164) - (46,164)

(130,038) (3,751) (133,789)

Non-current liabilities

Deferred tax liability (194) - (194)

Retirement benefit obligation (924) - (924)

(1,118) - (1,118)

Total liabilities (131,156) (3,751) (134,907)

Net assets / (liabilities) 12,425 (3,611) 8,814

Equity attributable to equity holders of the parent

Share capital 3,687 - 3,687

Share premium 6,137 - 6,137

Retained earnings 2,912 (3,611) (699)

Other reserves (311) - (311)

Total equity 12,425 (3,611) 8,814
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Year

Year Disaggregation Revenue to 31.03.18

to 31.03.18 of revenue restatement Restated

£'000 £'000 £'000 £'000

Billings 412,786 - - 412,786

Revenue 296,188 (296,188) - -

Revenue - Goods - 69,118 - 69,118

Revenue - Services - 226,998 (185,134) 41,864

Revenue - Other - 72 - 72

Cost of sales (264,490) - 184,862 (79,628)

Gross profit 31,698 - (272) 31,426

Distribution costs (3,002) - - (3,002)

Administrative expenses (17,107) - - (17,107)

Operating profit 11,589 - (272) 11,317

Finance income 1,274 - - 1,274

Finance costs (4) - - (4)

Profit before taxation 12,859 - (272) 12,587

Taxation (2,450) - 52 (2,398)

Profit for the year attributable to equity holders of the parent 10,409 - (220) 10,189
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Year

Year Revenue to 31.03.18

to 31.03.18 restatement Restated

£'000 £'000 £'000

Assets

Non-current assets

Goodwill 2,185 - 2,185

Other intangible assets 2,278 - 2,278

Property, plant and equipment 7,684 - 7,684

Retirement benefit asset 2,721 - 2,721

14,868 - 14,868

Current assets

Inventories 3,808 - 3,808

Trade and other receivables 10,872 45 10,917

Tax receivable (704) 899 195

Other financial assets 200 - 200

Monies held in trust 86,992 - 86,992

Cash and cash equivalents 40,311 - 40,311

141,479 944 142,423

Total assets 156,347 944 157,291

Liabilities

Current liabilities

Trade and other payables (89,816) (4,776) (94,592)

Provisions (48,012) - (48,012)

(137,828) (4,776) (142,604)

Non-current liabilities

Deferred tax liability (662) - (662)

(662) - (662)

Total liabilities (138,490) (4,776) (143,266)

Net assets / (liabilities) 17,857 (3,832) 14,025

Equity attributable to equity holders of the parent

Share capital 3,711 - 3,711

Share premium 6,137 - 6,137

Retained earnings 8,320 (3,832) 4,488

Other reserves (311) - (311)

Total equity 17,857 (3,832) 14,025


